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Web 2.0?

ά²Ŝō нΦл ƛǎ ǘƘŜ ōǳǎƛƴŜǎǎ ǊŜǾƻƭǳǘƛƻƴ ƛƴ ǘƘŜ ŎƻƳǇǳǘŜǊ ƛƴŘǳǎǘǊȅ ŎŀǳǎŜŘ ōȅ ǘƘŜ 
move to the internet as platform, and an attempt to understand the rules for 
success on that new platform. Chief among those rules is this: Build 
applications that harness network effectsto get better the more people use 
them. έ

!ŎŎƻǊŘƛƴƎ ǘƻ ¢ƛƳ hΩwŜƛƭƭȅ ƛƴ нллсΥ

From:  http://radar.oreilly.com/archives/2006/12/web_20_compact.html
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Internet as a platform?
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Harness Network Effects?

>3 billion videos 
watched in Jan 08

107 million unique 
visitors in April 2007

310 million registered 
users (April 08)

70 million active users (Apr 08)
200,000 new users a day
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250 million page 
views in March 
2008



Advantages
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Issues
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So what was Web 1.0?
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CǊƻƳ aƻǊƎŀƴ {ǘŀƴƭŜȅΣ hΩwŜƛƭƭȅ aŜŘƛŀ LƴŎΦ
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So where 
are we?
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Source: Ofcom
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Note: Data is for March/April 2008
Source: Morgan Stanley
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