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Executive Summary

This executive summary presents an overview of researct
into how UK SMEs are using a range of Intetraeted
services to share information amdmmunicate both
internally and externally.
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SMEs and the Web

Research Methodology

This survey provides a snapshot of how small and medized companies (SMES) in the UK are using
the Internet to sharénformation and communicate both internally and externally. 2 types of SMEs
were surveyedboth types answered the same questions)

1. SMEs operating in the new media/lnternet sectors in the South East of Er{giéeted to as
Digital SMEp¢ 128 respondats;

2. SMEs operating across a broad range of sectors and located around {heféfred to asAll
SME}¢ 399respondents

It should be noted that respondents were invited by email to fill in the questionnaire. Ther&iules

not using email were excluded from the survey and so the sample is not representative of all UK SMEs.
However, according tetatistics from the UK communications regulator, Of¢o84% of UK SMEs in

2006 used the Internet with 73% of those subscuio a broadband service. These percentages are
likely to have increased since 2006.

3,657 organisations were invited to complete the questionnai®27completed the questionnaire
between the 28' June 2008 and 1BJuly 2008providing a response ratef 14.4%.

About the author

Dr Martin De Saulles is a Principal Lecturer at the University of Brighton where he teaches and carries
out research in the areas of knowledge managementlamsiness useof the Internet. He can be
contacted via email omrd@brighton.ac.uk

! Ofcom (2006), SME Engagement with Digital Communication Services
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Overview of Results

This executive summary presents an overview of the results from the survey and should be seen as a
top-level analysis. The results have not yet been filteredltmw a more deiled exploration ofthe
variables measuredHowever, some interesting observations can be made from the charts presented
on the following pages.

U Most of the respondents are owners/managers operating as sole traders or in limited
liability companies iad servicing other businesses (B2B
Most of the companies have less than 5 employees and operate from a single location;
97% ofDigital SME sand 95% oAll SMEsnaintain a Website;

U With the exception of Intranetdigital SMEsre far more likely to use a range of Internet
services/technologies for internal communications;

U Over 40% obDigital SMEsise Skype for communicating with clients and suppliers;
Digital SMEgare active in their use of Web services such as Facebook, LinkedIn and blogs as
tools for marketing their services.

Not surprisingly there is a considerable gap between SMEs whose businesses are based around the
Internet and those operating across a breadange of sectors in terms of the extent to which the

Internet and associated services are used for communication and marketing. Almost all the SMEs
surveyed have a Web presence which will be encouraging for policy makers who have spent the
previous deade encouraging small companies to use the Internet as a channel for reaching customers.
However, this survey did not measure the extent to which these Web sites are used as ecommerce
channels and the percentage is likely to be much lower.

It is apparenfrom the results that communication tools such as Skype are being used extensively by
Y2NB RAIAGIEfTE algpe {a9a a ¢Sttt la a2 OFffSR
It is here that the gap between technology adoption really wklamongst the SMEs surveydebllow

up interviews will be carried out with a number of the respondents to provide a more defatade of

the current state of affairs in Web usage by SMEs in the UK to complement the findings of this survey.
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Legal Status of Organisation
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Organisation Size (1)
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